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WHY IS YOUR ABOUT PAGE SO IMPORTANT?

As a service-based entrepreneur your About page is one of the most visited pages 
on your website. A good About page is an opportunity for clients to get to know you 
better and see why you’re the best person to help solve their problems.

A well-written and well-structured About page gives you the opportunity to:

 • Sell yourself as you would your service/products
 • Create an emotional connection with your potential clients
 • Help you stand out from the competition
 • Grow your business and generate sales

BEFORE YOU START WRITING YOUR ABOUT PAGE

Let’s get clear on the following questions. Once you’re clear on what you’re offering 
and to whom, it’ll be much easier to direct the focus of your writing to your specific 
clients.

What is your service?

Who is your ideal client?

Be as descriptive as possible. Include job titles; are they married/single; what TV 
shows do they watch, etc. 
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What do they struggle with?

THE ANATOMY OF A GOOD ABOUT ME PAGE

Let’s lay the foundation of your About page by tackling these questions.

Write one sentence introducing yourself.
Who you are, what you do and who you serve.

ex. Hi! I’m Maria. I’m a copywriter and virtual assistant for creative 
entrepreneurs.

Who do you help?

Be as descriptive as possible. Use the actual job titles of potential clients you’d like to 
work with.

ex. I help coaches, educators and creatives get their time back so that they can 
focus on growing their businesses.
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How do you help them?

In simple terms, spell out what you do for your clients. Use action words: “I create”, 
“I design”, “I craft”, etc.

ex. I build landing pages that convert. I craft copy that captivates and generates 
sales.

How do your services make your clients feel?

Show them that you get their struggles by displaying a clear understanding of how 
they want to feel if they hire you.

ex. As a brand strategist, I help craft brands that my clients are proud to call their 
own; brands that give them the confidence and drive to chase their biggest business 
goals.
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Why Should They Choose You?

List at least one great experience you’ve had with a previous client. What did you 
help them achieve?

Are there any numbers you can use to further draw interest?

ex. I helped “x” client increase their revenue by 200% in 3 months. I helped my 
client organize their email database in 2 weeks; a task which would have taken 
him 3 months!

Create a human connection. What are you hopes and dreams for
your business and clients?
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Get Personal.

List 5 things that are interesting about you.

Give them something to relate to, hook on to and that will be the thing that causes 
them to choose you over someone else.

ex. You secretly one day hope to become president. You’re a mom to three kids, two 
parrots, a tortoise and a guinea pig. You’re teaching yourself Mandarin in hopes of 
moving to China one day.

What’s Your Call To Action?

What do you want your readers to do once they finish reading your About page?

ex. Book a discovery call, get on your email list, join your Facebook group, send 
you an email for more info, etc.
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NOW, LET’S MAKE IT EASY (AND FUN!) TO READ

Use bullets and headings.

No one likes to read big blocks of text. Make your About page easy to read (and 
skim!) by breaking the copy up into easy-to-read sections.

Play with italics, bold and caps (where it makes sense to!).
Use italics to stress a point or for quotes. Use bold for important sentences that you 
really don’t want skimmers to miss. Use CAPS (for single words only – not whole 
sentences!) to really bring the energy up.

Using different font styles will make your text interesting and fun to read and will 
help evoke your own voice.

Be sensible with your fonts.
Avoid using more than three fonts max – one for big headings, one for smaller 
headings and one for the body text. Use fonts that are easy to read.

Be compact.
Don’t let your text run across the width of the page, it will make it tiresome to read. 
Make your text as compact as possible. Photos are a great feature to help structure 
your text around.

DON’T FORGET THESE ESSENTIAL BITS!

Great photography.
Use clean, crisp and bright photos. Whether they’re of you, your family, your dogs or 
they’re just stock photos, they should be relevant to you or your business. Photos are 
great and immediate way to create a connection.

Social media buttons.
About Me pages are a great way to grow your following. If someone likes you, they’ll 
very likely want to follow you. Make it easy for them by clearly pointing to where else 
they can connect with you.

Collect emails.
Even if you think you don’t have use for people’s emails -- trust me on this one, 
collect them anyway! This might be your call-to-action at the end, but if not make 
sure you have an enticing opt-in form somewhere on your About Me page. Even if 
it’s just inviting people to connect with you or to get tricks + tips.
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Testimonials
Absolutely include testimonials from past clients. Proof of raving past clients might 
be the thing that singlehandedly gets you more clients!

WANT TO TAKE IT UP A NOTCH?

Video
A video is a great way to connect with your potential clients even further! They get to 
hear your voice, see your movements and get an instant impression of who you really 
are. It’s a great way for potential clients to gauge whether you two would be a good 
fit.

Link to your popular blog posts/press
This is a great way to reinforce your credibility as an expert in your field.

Formal Bio
While you’re About Me page should be written in the first person you can 
also include a formal bio at the end, written in the third person, with a more 
comprehensive rundown of your education, your work experience and your 
credentials. This might be good to have to hand for any guest blogging opportunities 
or press coverage.

Credentials
Here you can include logos or details of any formal certification you
might hold for your industry.

_______________________________________________

By completing this worksheet, you’ve created an awesome foundation to start 
writing an About page that’ll help to seal the deal! Congrats!

However, if you think you might need professional help, check out About Page in 
a Box -- a done-for-you service where you’ll get all the copy for your About Page -- 
written in your voice, positioning you as an expert in your field -- delivered to you in 
1 week ready to upload to your website. Learn more here.

I can’t wait to see what you create! 

      CEO at Maria Carras Creative
      Twitter: @carrascreative
      Instagram: @carrascreative
      hello@mariacarras.com / www.mariacarras.com
Maria
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